
Dear SNAPA Business & Industry Partners,

As another annual conference quickly approaches us, we want to extend a sincere thank you for
your continued support of SNAPA and food service staff across the state of Pennsylvania! Your
support is extremely valuable in ensuring our members continue to have the resources and
network to thrive. 

The 2025 SNAPA Annual Conference is scheduled for July 28 - 31, 2025 at the Blair County Convention
Center in Altoona, PA! “Adventure Awaits!” and invite you to join us as we work to provide a one-of-
a-kind experience for all members and partners. 

As we quickly approach the 2025 SNAPA Annual Conference, we have put together the attached
materials to help in your preparations. Please review the attached materials for information on
registering as a partner, participating in the conference, exhibiting at the 2025 food show, and
more! 

SNAPA Annual Conference
July 28 - 31, 2025

Blair County Convention Center
1 Convention Center Dr, Altoona, PA 16602

*Food Show to be held on Wednesday, July 30, 2025

Please ensure that you have completed the following items in preparation for this year's
conference: 

      Register for the 2025 SNAPA Annual Conference - HERE.

      Reserve your booth for the SNAPA Annual Food Show starting June 11, 2025, for Presenting,      
Diamond, and Platinum Partners and June 18, 2025 for all other partners. We will send registered
partners a link to do so via email. 

      Reserve a hotel room for this year’s conference. 

If you have any questions about this year's conference or your partnership, please don't hesitate to
reach out to SNAPA at executivedirector@snapa.org or by phone to (717) 732-1100. 

Thank you again for your support. We look forward to working with you!

-The SNAPA Team

https://www.bing.com/ck/a?!&&p=107b6605fe66c971a69b6d5f9f019fec88b084cacb6499a898c28478665b7318JmltdHM9MTc0Mzk4NDAwMA&ptn=3&ver=2&hsh=4&fclid=08178b1b-2703-6bc5-3ef7-9e60264c6ad3&u=a1L21hcHM_Jm1lcGk9MTA5fn5Ub3BPZlBhZ2V-QWRkcmVzc19MaW5rJnR5PTE4JnE9QmxhaXIlMjBDb3VudHklMjBDb252ZW50aW9uJTIwQ2VudGVyJnNzPXlwaWQuWU43NDV4MTYxMTkxOTcwJnBwb2lzPTQwLjQ1NzQxMjcxOTcyNjU2Xy03OC40MDExMzgzMDU2NjQwNl9CbGFpciUyMENvdW50eSUyMENvbnZlbnRpb24lMjBDZW50ZXJfWU43NDV4MTYxMTkxOTcwfiZjcD00MC40NTc0MTN-LTc4LjQwMTEzOCZ2PTImc1Y9MSZGT1JNPU1QU1JQTA&ntb=1
https://business.snapa.org/events/Details/2025-snapa-annual-conference-1358808?sourceTypeId=Hub


One (1) extra large focal booth at the 2025 Pennsylvania School
Nutrition Industry Expo with designation as a “Presenting Partner”
Recognition as evening social event sponsor
Recognition as a keynote speaker sponsor
Recognition as Wi-Fi Sponsor
Logo on conference giveaway item for all director attendees
One complimentary partner registration at the 2026 Director
Workshop 
One complimentary partner registration/table at the 2026
Commodity Show (if applicable) 
Recognition as sponsor of conference mobile website
Recognition as Sponsor of a snack/beverage break with the
opportunity to provide a snack/beverage
Sponsor of Director's Only Day Lounge
Logo used on portion of conference registrant lanyards
Ability to facilitate one 30 minute "Innovation Session" at Annual
Conference
5 minute live speaking  opportunity at Annual Conference
One pre or post conference email to director registrants
Opportunity to provide a 30 second commercial spot for use at the
Annual Conference
Sponsor of Entertainment Night Event - Partner may provide gift(s)
for winners (or similar event if it is not held)

One table at exclusive Prized Partners Reception prior to
President's Dinner 
Listing and recognition as Sponsor for all main sessions at the Annual
Conference 
Inclusion of an item in the "Conference Bag" provided to Annual
Conference registrants. **Provided by partner
Four complimentary partner registrations at the Annual Conference 
Four complimentary tickets to the President's Dinner
A full page, full color ad in the Spring and Fall issue of SNAPA
Happenings
Ability to provide an educational article for each SNAPA Happenings
Linked logo recognition in all SNAPA Monday Morning Newsletters 
Ability to share company updates/information through SNAPA's
Monday Morning Newsletter twice annually
Ability to create original pre-recorded webinars for SNAPA's
website
Ability to participate in SNAPA-hosted webinars
Featured on the home page of SNAPA's website w/ logo
Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA
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One (1) large corner booth at the 2025 Pennsylvania School
Nutrition Industry Expo with designation as a “Diamond Partner”
One complimentary partner registration at the 2026 Director
Workshop 
One complimentary partner registration/table  at the 2026
Commodity Show (if applicable) 
Recognition as sponsor of conference mobile website
Recognition as Sponsor of a snack/beverage break with the
opportunity to provide a snack/beverage
Sponsor of Director's Day Lounge
Logo used on portion of conference registrant lanyards 
Ability to facilitate one 30 minute "Innovation Session" at Annual
Conference
5 minute live speaking  opportunity at Annual Conference*
One pre or post conference email to director registrants
Opportunity to provide a 30 second commercial spot for use at the
Annual Conference

One table at exclusive Prized Partners Reception prior to

President's Dinner 

Listing and recognition as Sponsor for a main session at the

Annual Conference 

Inclusion of an item in the "Conference Bag" provided to Annual
Conference registrants. **Provided by partner
Three complimentary partner registrations at the Annual
Conference 
Three complimentary tickets to the President's Dinner
A full page, full color ad in the Spring and Fall issue of SNAPA
Happenings
Ability to provide an educational article for each SNAPA
Happenings
Linked logo recognition in all SNAPA Monday Morning Newsletters 
Ability to share company updates/information through SNAPA's
Monday Morning Newsletter twice annually
Ability to create original pre-recorded webinars for SNAPA's
website
Ability to participate in SNAPA-hosted webinars
Featured on the home page of SNAPA's website w/ logo
Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA

PRESENTING PARTNER $8,000

DIAMOND PARTNER $5,600
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One (1)  traditional booth at the 2025 Pennsylvania School
Nutrition Industry Expo with designation as a “Gold Partner”. 
Two complimentary partner registrations at the Annual
Conference 
Name recognition in commercial video loop at the Annual
Conference 
A half page, full color ad in the Spring and Fall issue of SNAPA
Happenings
Ability to provide an educational article for one SNAPA
Happenings

Linked logo recognition in SNAPA's Monday Morning Newsletter
twice annually
Ability to post an original pre-recorded webinar for SNAPA's
website
Ability to participate in SNAPA-hosted webinars
Featured as a listed sponsor on SNAPA's website
Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA

Half (1/2)  booth at the 2025 Pennsylvania School Nutrition
Industry Expo with designation as a “Silver Partner”. ** Booth
assigned by SNAPA unless you are booking along with your broker 
One complimentary partner registration at the Annual Conference
Name recognition in commercial video loop at the Annual
Conference 

A 1/4 page, full color ad in the Spring and Fall issue of SNAPA

Happenings

Linked logo recognition in SNAPA's Monday Morning Newsletter
twice annually
Ability to participate in SNAPA-hosted webinars
Featured as a listed sponsor on SNAPA's website
Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA

One (1) traditional booth at the 2025 Pennsylvania School
Nutrition Industry Expo with designation as a “Platinum Partner”
One complimentary partner registration at the 2026 Director
Workshop 
One table at exclusive Prized Partners Reception prior to
President's Dinner 
Listing and recognition as a Session Sponsor for a main session at
the Annual Conference 
Inclusion of an item in the "Conference Bag" provided to  Annual
Conference registrants. **Provided by partner
Inclusion of static logo in commercial video loop at the Annual
Conference 
Two complimentary partner registrations at the Annual
Conference 
Two complimentary tickets to the President's Dinner

A full page, full color ad in the Spring and Fall issue of SNAPA
Happenings
Ability to provide an educational article for each SNAPA
Happenings
Ability to share company updates/information through SNAPA's
Monday Morning Newsletter once annually
Linked logo recognition in SNAPA's Monday Morning Newsletter
twice annually
Ability to post one original pre-recorded webinar for SNAPA's
website
Ability to participate in SNAPA-hosted webinars
Featured as a scrolling link on SNAPA's website w/ logo
Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA

Annual licensing rights to utilize SNAPA Logo
Annual membership in SNAPA

Ability to participate in SNAPA-hosted webinars
Featured as a listed sponsor on SNAPA's website

PLATINUM PARTNER $3,100

GOLD PARTNER $1,950

SILVER PARTNER $1,300

BRONZE PARTNER $400

To register as a partner for the 2025-26 year,
visit us online HERE. 

Questions? Reach out to us by email at
executivedirector@snapa.org or by phone to

(717) 732-1100 Scan the QR code to
renew today!
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Non-partners can reserve a half booth
for $1,300 and a full booth for $1,950.

https://business.snapa.org/events/Details/2025-snapa-annual-conference-1358808?sourceTypeId=Hub


EXHIBITOR DETAILS
2025 SNAPA Conference Dates:  Ju ly  28 -  31,  2025

2025 SNAPA Food Show Date: Ju ly  30,  2025

Conference Theme: Adventure Awaits !

Location:  Bla ir  County Convention Center
1 Convention Center Dr,  Altoona,  PA 16602

Space Contract and Rules & Regulations 
Terms and condit ions of  booth rental  and occupancy are included in this
prospectus.  Please read these guidel ines careful ly .  Purchase of  a membership
indicates that the exhibitor agrees to and accepts al l  terms and condit ions stated
therein.  Please make checks payable to the School  Nutr i t ion Associat ion of
Pennsylvania (SNAPA).  

I f  fu l l  payment is  not received by July  30,  2025,  SNAPA reserves the r ight to
cancel  the exhibit  space without refunding the deposit  and/or moving said
organizat ion to a di f ferent booth locat ion at  SNAPA’s discret ion.  Cancel lat ion or
reassignment of  space wi l l  be communicated in writ ing to the designated
exhibitor contact .  Space wi l l  not be assigned without ful l  payment.  Reservat ion of
booth space wi l l  be avai lable (with payment in ful l )  on a f irst-come, f i rst-served
basis by partnership level ,  start ing on June 11,  2025.  Space wi l l  not be formal ly
assigned without appl icable payment.  SNAPA reserves the r ight to assign or re-
assign to a space other than that requested.  Cancel lat ion and/or booth
reduct ions of  reserved space are non-refundable after July  1 ,  2025.  

Exhibitor Move-In Hours:
Tuesday,  Ju ly  29,  2025 from 1:00PM to 4:00PM and Wednesday,  Ju ly  30,  2025
from 7:00AM to 10:30AM
All  exhibits  must be completely  instal led by:  10:30AM on Wednesday,  Ju ly  30,
2025.

Show Hours:
Wednesday,  Ju ly  30,  2025 from 11:30AM to 2:45PM (Directors Only from 11:30AM-
12:30PM)

Exhibitor Move-Out Hours:
Wednesday,  Ju ly  30,  2025 from 3:00PM to 5:00PM  
Al l  equipment & exhibit  materia ls  must be completely  removed from the show
floor by 5:00PM on Wednesday,  Ju ly  30,  2025.
Note:  Al l  Carr iers must check in at  the dock or service desk two hours pr ior to
f loor c losing t ime.
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EXHIBITOR DETAILS
Booth Size:  S ingle Booths are 10’  x  10 ’  and include 2-8 ’  tables,  Front table
draped and skirted,  Rear table just  draped,  33”  draped side rai ls ,  8 ’  backdrop,
two chairs ,  one wastebasket and a vendor s ign.  

Half  Booths are 5 ’  x  10 ’  and include 2-4 ’  tables,  draped and skirted,  33”  draped
side rai ls ,  8 ’  backdrop,  one chair ,  one wastebasket and a vendor s ign.  The exhibit
hal l  does not have a covered f loor.  

Please note:  an Extra-Large Booth (equivalent of  four ful l  booths 20’  x  20 ’ )  is
included with the Presenting Level  Business & Industry Partnership.  A large
booth (equivalent of  two ful l  booths 10’  x  20 ’ )  is  included with the Diamond Level
Business & Industry Partnership.  A s ingle ful l  booth is  included in the annual
membership package for both Plat inum and Gold Business & Industry Partners.
Si lver Business & Industry Partners receive a s ingle hal f  booth 5 ’  x  10 ’ .  

Booth Selection:  Information on booth select ion wi l l  be shared with registered
partners.  Booths wi l l  be selected on a f irst-come, f i rst-served basis by
partnership level  start ing June 11,  2025.  S i lver booths wi l l  be assigned by SNAPA
unless with a broker.

Shipping Information: See attached information for information on shipping to
the Blair  County Convention Center.  
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EXHIBITOR DETAILS
Additional Services:  The price of  the booth rental  does not include storage,
placement,  shipment or reshipment of  exhibit  materia ls ,  special  l ight ing,  booth
furnishings,  e lectr ical  suppl ies ,  carpet ,  indiv idual  booth c leaning or any other
special  service ordered by the exhibitor .  

Electricity:  Electr ic i ty  is  not included but is  avai lable for purchase through the
onl ine reigstrat ion system. 

Limitation of Exhibits:  SNAPA reserves the r ight to stop or remove any
exhibitor ,  or his/her representat ive,  that is  found to be performing an act  or
pract ice which in the opinion of  SNAPA is  object ionable,  detracts from the dignity
of  the associat ion,  or is  unethical  to the business purpose of  the expo.  

*SNAPA reserves the r ight to refuse admittance of  exhibits  or materia ls  to the
expo f loor unt i l  a l l  dues and fees owed are paid in ful l .

Payment:  Ful l  payment must be made in order for booth(s)  to be assigned.  A
$100 processing fee wi l l  be appl ied to al l  payments made by credit  card.  SNAPA
accepts MasterCard,  Visa,  American Express,  Discover and checks.  

Allocation of Space:  A shared ful l  booth may be occupied by a maximum of two
(2)  indiv idual ly  paid exhibit ing companies i f  ut i l ized by a Broker but only one
exhibit ing company i f  not working with a Broker.  Half  booths are not permitted to
be shared by mult iple exhibit ing companies.  When space is  reserved to share a
booth,  both exhibit ing companies must submit  separate partnership renewals
and payment.  Each company must ident i fy  which company they are sharing the
exhibit  booth space with.  Al l  exhibitors in a booth must be at  least  a Bronze
Partner or purchase booth space.

General Expo Floor Policies:  No exhibitor or part  of  an exhibit  wi l l  be admitted
to any space unt i l  rental  of  that space has been paid in ful l .  Noisy or offensive
exhibits  are prohibited.  Chi ldren under the age of  16 are not permitted in the
exhibit  hal l .  SNAPA shal l  a lways have sole control  over al l  admission pol ic ies.
There are no exceptions to general  expo f loor pol ic ies.  

Relocation of Exhibits:  SNAPA reserves the r ight to alter the off ic ia l  f loor plan
and/or re-assign any exhibitor ’s  locat ion as deemed advisable.  SNAPA further
reserves the r ight to make such changes,  amendments and addit ions to these
rules and such further regulat ions as i t  considers necessary to act  in the best
interest  of  the expo.  
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EXHIBITOR DETAILS
Collection Policy:  The exhibitor agrees to pay the balance of  fees due before
the booth(s)  is/are assigned.  Ful l  payment is  required before setup and entry.  

Insurance:  I t  shal l  be the responsibi l i ty  of  each exhibitor to maintain such
insurance against  in jury to person or damage or loss of  property in such
amounts as the exhibitor shal l  deem adequate.  

Prized Partners Reception:  The Pr ized Partners Reception for Directors wi l l  be
held on Tuesday,  Ju ly  29,  2025 for a l l  Presenting,  Diamond & Plat inum Partners,
and al l  Food Service Director Level  Registrants in attendance at  the 2025
Pennsylvania School  Nutr i t ion Industry Expo.  Drink t ickets wi l l  be included in
your conference registrat ion for this  event.  

Pr ior arrangements for speci f ic  needs must be requested and coordinated
through SNAPA. The deadl ine for a l l  requests is  Ju ly  15,  2025.
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EXHIBITOR REGISTRATION
Al l  Exhibitors should register onl ine -  HERE.

Exhibitors may register the al lotted number of  compl imentary attendees based
on their  membership.  “Badge swapping”  is  not permitted and v iolators wi l l  lose
al l  pr iv i leges to the Exhibit  Hal l  during show hours.  Exhibitor badges al low entry
to the Exhibit  Hal l  and educat ion sessions.

Minimum Partnership Requirements:  SNAPA’s pol icy is  that to exhibit ,  part ic ipate
in a booth or gain access to the exhibit  f loor ,  you must be at  least  a paid Bronze
Business & Industry Partner or purchase exhibit  space.

Included in booth registration: Complementary 8.5”/11” s ign l ist ing your
company name or logo,  s ignage throughout the Pennsylvania School  Nutr i t ion
Industry Expo based on your partner membership level ,  security  service from
instal lat ion through dismantl ing,  refr igerated/freezer truck service (unt i l  f i l led) ,
and kitchen faci l i t ies wi l l  be avai lable on-site.  Name Badges are provided and
must be worn at  a l l  t imes on the show f loor.  Presenting partners wi l l  receive up
to 4 badges,  Diamond- 3 badges,  Plat inum and Gold- 2 badges,  S i lver-  1 badge.

Prep Kitchen: A prep kitchen wi l l  be avai lable on a f irst-come, f i rst-served basis
from 9 a.m. unt i l  2 p.m. on show day.  Use of  the k i tchen outside of  this  t ime is
str ict ly  prohibited and exceptions are not possible.  

On-site Registration:  Registrat ion packets and badges wi l l  be distr ibuted on the
expo site.  Badges are required for admission to the exhibit  f loor.  

Cancellations:  I f  exhibit  space is  canceled less than 45 business days pr ior to
the Pennsylvania School  Nutr i t ion Industry Expo,  SNAPA reserves the r ight to
charge one half  of  the Membership Level  Pr ice as a cancel lat ion fee.  I f  exhibit
space is  canceled more than 45 business days pr ior to the Pennsylvania School
Nutr i t ion Industry Expo,  a l l  booth fees wi l l  be refunded. Membership dues ($400)
are Non-Refundable.
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SNAPA Annual  Conference 2025 
Bla i r  County  Convent ion Center ,  Al toona,  PA
July  28 -  31,  2025

EXHIBIT RULES & REGULATIONS 

ASSOCIATION:  The word “Associat ion”  means the  School  Nutr i t ion  Associat ion of  Pennsylvania ,
i ts  off icers ,  d i rector ,  committees ,  agents  or  employees act ing for  i t  in  the  management  of  the
exhib i t ion.

SNAPA CONFERENCE LOGO (USE OF) :  An exhib i tor  wishing to  use the  SNAPA conference logo shal l
submit  i ts  intended use to  the  SNAPA Execut ive  Di rector ,  for  pr ior  approval ,  which shal l  be  wi th in
the sole  d iscret ion of  SNAPA.  

I .  PAYMENT AND REFUNDS
A.  Payment  Pol icy :  I f  fu l l  payment  is  not  received by  July  31 ,  2025,  SNAPA reserves the  r ight  to
cancel  the  exhib i t  space wi thout  refunding the  deposi t  and/or  moving said  organizat ion to  a
di f ferent  booth  locat ion at  SNAPA’s  d iscret ion.  Cancel lat ion or  reassignment  of  space wi l l  be
communicated in  wr i t ing  to  the  designated exhib i tor  contact .  Space wi l l  not  be  assigned wi thout
fu l l  payment .  Booth  space wi l l  be  assigned (wi th  deposi ts  or  payment  in  fu l l )  on  a  f i rst -come,
f i rst -served basis  based on partner  leve l ,  s tar t ing  no later  than June 1 ,  2025.  Space wi l l  not  be
formal ly  assigned wi thout  appl icable  payment .  SNAPA reserves the  r ight  to  assign or  re -assign to
a space other  than that  requested.  Cancel lat ion and/or  booth  reduct ions of  reserved space are
non-refundable  af ter  Ju ly  1 ,  2025.
B.  Cancel lat ions:  I f  exhib i t  space is  canceled af ter  Ju ly  1 ,  2025 SNAPA reserves the  r ight  to
charge the  fu l l  Membership  Level  Pr ice  as  a  cancel lat ion fee.  Hal f  of  the  membership  fee  is
refundable  for  exhib i t  space canceled pr ior  to  July  1 ,  2025.

I I .  ALLOWABLE PRODUCTS IN SNAPA EXHIBIT SHOWS AND SPONSORSHIPS
A.  Al lowable  Products :  Companies  exhib i t ing  at  SNAPA’s  Annual  Conference and/or  showing the i r
product  at  a  predetermined sponsored meal  or  event  may only  inc lude products  that  are  wi th in  the
USDA regulat ions to  be  sold  in  Chi ld  Nutr i t ion  (CN)  programs.  Representat ion inc ludes
demonstrat ing or  featur ing the  product  or  logo in  the  booth  design or  d ispensing cups ,  napkins ,
etc .  I t  a lso inc ludes demonstrat ing wr i t ten  mater ia l ,  s ignage,  any  g iveaways such as  tote  bags
and T-shi r ts ,  or  any  other  merchandise or  mater ia l  wi th  the  logo or  product  name.
B.  Non-Al lowable  Products :  Products  that  may not  be  sold  in  CN programs,  and therefore  may not
be represented in  t rade shows and sponsorships  are  def ined as  foods of  min imal  nutr i t ional  va lue
and inc lude ,  but  are  not  l imi ted to :

Soda and/or  carbonated beverages1.
Water  ices2.
Chewing gum3.
Certa in  candies  such as  hard  candies ,  je l l ies  and gums,  marshmal low candies ,  fondant ,
l icor ice ,  spun candy ,  candy coated popcorn

4.

I I I .  SPACE RENTAL AND ASSIGNMENT OF LOCATION
A.  Contract  Acceptance:  The Associat ion reserves the  r ight  to  exerc ise  i ts  sole  d iscret ion in
acceptance or  refusal  of  appl icat ions.  I f  an  appl icat ion is  not  accepted by  the  Associat ion ,  a l l
money paid  wi l l  be  returned to  the  appl icant .
B.  Booth  Assignment :  Booths wi l l  be  assigned us ing the  SNAPA Platform.  The Associat ion
reserves the  r ight  to  use i ts  sole  d iscret ion in  reassigning space in  cases where  compet i t ive
products  have exhib i ts  adjacent  to  each other .
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IV.  USE OF SPACE
A.  Permissib le  Exhib i ts :  A l l  business act iv i t ies ,  inc luding booth  character  personnel ,  of  the
Exhib i tor  in  the  Exhib i t  Hal l  must  be  wi th in  the  Exhib i tor ’s  a l lot ted exhib i t  space.
B.  Food Sampl ing in  Space:  In  connect ion wi th  d ist r ibut ion of  food or  beverages in  exhib i tors ’
booths ,  food and beverage manufacturers  must  serve  only  sample-s ize  port ions of  the i r  own
products.  Equipment  manufacturers  who requi re  a  food or  beverage product  served to  demonstrate
thei r  equipment  may do so only  in  sample-s ize  port ions.  Carbonated (unless CN-approved)  or
a lcohol ic  beverages may not  be  d isplayed or  served wi th in  the  Exhib i t  Hal l .  A l l  food must  be
prepared or  served wi th in  the  requi rements  of  the  PA Heal th  Department  and the  Convent ion Center
(CC).  
C.  Exhib i t  Space and Hal l :

Decorat ions ,  s igns ,  banners ,  e tc . ,  may not  be  taped,  na i led ,  tacked,  s tapled or  otherwise
fastened to  ce i l ings ,  wal ls ,  doors ,  windows,  pa inted surfaces or  columns.

1.

No holes  may be dr i l led ,  cored or  punched in  the  bui ld ing.2.
No paint ing of  s igns ,  d isp lays  or  other  objects  is  permit ted in  the  bui ld ing.3.
Promot ional  dev ices may not  obstruct  name badges in  any  way.4.
No exhib i ts ,  d isp lays  or  presentat ions wi l l  be  permit ted at  any  t ime in  hote l  rooms,  su i tes
and/or  meet ing rooms without  wr i t ten  approval  f rom Exhib i ts  Operat ions.

5.

Contests ,  drawings ,  etc . ,  MUST receive  PRIOR approval  f rom the Associat ion.  Contact  Exhib i t
Operat ions.

6.

Giveaway i tems that  are  carr ied  or  worn as  v is ib le  advert isement  shal l  be  contro l led  by  the
Associat ion.

7.

When d ispensing food or  beverages ,  exhib i tors  are  to  prov ide the i r  own t rash conta iners
(beyond smal l  one prov ided by  the  Associat ion at  each booth) .

8 .

Loud noises ,  br ight  l ights  or  other  d ist ract ions are  not  permit ted.  Sound volume of  ampl i f iers  or
audiov isual  presentat ions must  be  regulated so as  not  to  d isturb  nearby  exhib i tors.

9.

No hanging s igns are  permit ted wi thout  pr ior  wr i t ten  approval  f rom exposi t ion  management.10.
Vehic les  ut i l iz ing f lammable  fue ls :  A l l  fue l  tank openings shal l  be  locked and sealed in  an
approved manner  to  prevent  the  escape of  vapors.  Fuel  tanks shal l  not  be  more than one-hal f
fu l l  or  conta in  more than 10 gal lons of  fue l ;  whichever  is  less.  At  least  one battery  cable  shal l
be  removed f rom the bat ter ies  used to  star t  the  vehic le  engine.  The d isconnected battery  cable
shal l  then be taped down.  Vehic les  cannot  be  moved dur ing show hours.  A  set  of  keys  to  the
vehic le  must  be  lef t  wi th  show secur i ty  management.

11.

No adhesive  i tems or  decals  wi l l  be  a l lowed in  the  hal l .12.
Cla ims made in  exhib i t  booths and products  d isplayed are  requi red to :13.

     a)  meet  a l l  or  par t  of  the  re imbursable  meal  pat tern  for  school  lunch or  school  breakfast  or
     b)  manufacturer  or  serv ice  prov ider  must  keep on f i le  documents  of  ver i f icat ion that  wi l l
substant iate  such c la ims.  These documents  wi l l  be  avai lab le  for  rev iew at  any  t ime by  SNAPA
representat ives  or  members  should  a  quest ion ar ise.
14.  At  the  request  of  the  Associat ion ,  made at  any  t ime or  t imes before  or  dur ing the  Exhib i t ion ,
the  exhib i tor  must  prompt ly  furn ish  the  Associat ion wi th  sample  products ,  packages ,  labels ,
advert is ing and promot ional  l i terature  that  would  be or  is  be ing d ist r ibuted ,  before  the  exhib i tor
wi l l  be  e l ig ib le  to  part ic ipate  or  cont inue in  the  Exhib i t ion.  The Associat ion ,  in  i ts  sole  d iscret ion ,
reserves the  absolute  r ight  to  determine which f i rms and products  are  appropr iate ,  in  i ts  judgment ,
for  inc lus ion in  the  Exhib i t ion  and to  refuse ,  cancel  or  rest r ic t  any  appl icant  or  exhib i t .  Th is
prov is ion appl ies  to  exhib i tor ’s  conduct ,  ar t ic les ,  pr inted matter ,  samples ,  quest ionnai res  or  any
other  i tem that  the  Associat ion deems object ionable.  I f  the  Associat ion decides ,  in  i ts  sole
discret ion ,  that  any  of  these do not  meet  i ts  standards or  is  not  su i table ,  the  exhib i tor  must
immediate ly  comply  wi th  the  Associat ion ’s  decis ions or  wi thdraw.  I f  the  exhib i tor  chooses to
withdraw,  the  booth  must  remain  intact  unt i l  the  end of  the  show day.
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Sublet t ing  of  Space:  Exhib i tor  may not  assign th is  contract ,  or  sublet  any  space contracted for
hereunder ,  or  show in  such space any  ar t ic les  other  than those manufactured by  the  exhib i tor  and
shal l  not  p lace any  name s igns or  courtesy  cards on any  equipment  i t  loaned for  demonstrat ion
purposes unless the  suppl ier  of  such equipment  a lso is  an  exhib i tor  in  the  Exhib i t ion.

V.  CANVASSING AND PROHIBITED MATERIALS
A.  Act iv i t ies  That  Cause Ais le  &  Booth  Blockage:  Exhib i tors  must  cease the  act iv i t ies  of  any  k ind
whenever  such act iv i ty  b locks the  a is les  or  in  any  way inh ib i ts  nearby  exhib i tors.  I f  the  exhib i tor
does not  take act ion to  stop such act iv i t ies  that  are  causing a is le  or  booth  b lockage,  show
management  has the  author i ty  to  stop such act iv i ty  immediate ly .  I t  is  the  sole  responsib i l i ty  of  the
exhib i tors  to  “pol ice”  the i r  own l ines.
B.  Canvassing and Other  Act iv i t ies :  No person,  f i rm or  organizat ion not  hav ing contracted wi th  the
Associat ion for  the  occupancy of  space in  the  Exhib i t ion  wi l l  be  permit ted to  d isplay  or
demonstrate  i ts  products ,  processes or  serv ices ,  or  d ist r ibute  promot ional  mater ia ls  in  the  Exhib i t
Hal l ,  convent ion hal ls  or  corr idors  or  in  hospi ta l i ty  su i tes.  Any  inf r ingements  of  th is  ru le  wi l l  resul t
In  the  prompt  removal  of  the  offending persons f rom the Hal l ,  and exhib i tors  waive  any  and a l l
r ights  for  c la ims against  the  Associat ion ar is ing out  of  the  enforcement  of  th is  ru le .

Ci rculars  or  other  promot ional  mater ia l  may be d ist r ibuted only  f rom the exhib i tor ’s  booth
space.

1.

The Associat ion reserves the  r ight  to  re ject ,  cancel ,  remove or  rest r ic t  exhib i tors  who,  because
of  noise  or  any  other  reason shal l  in terfere  wi th  the  best  interests  of  the  Exhib i t ion  as  a  whole.

2.

C.  Prohib i ted Mater ia ls :  The use of  characters ,  music ians ,  enter ta iners ,  loud speakers ,  sound
systems and noise-making dev ices is  rest r ic ted to  wi th in  the  booth.  Bal loons ,  horns ,  use of  other
mechanical  dev ices that  create  object ionable  noises ,  odors  or  congest ion are  prohib i ted.  Show
management  reserves the  r ight  to  determine when such i tems become object ionable.
D.  Ev ict ion:  Show Management  reserves the  r ight  to  rest r ict  the  operat ion of ,  or  ev ict  complete ly ,
any  exhib i t  which ,  in  i ts  sole  opin ion ,  det racts  f rom the genera l  character  of  the  exposi t ion  as  a
whole.  This  inc ludes ,  but  is  not  l imi ted to ,  an  exhib i t  which ,  because of  noise ,  f lashing l ights ,
method of  operat ion ,  are  determined by  show management  to  be  object ionable  to  the  successfu l
conduct  of  the  exposi t ion  as  a  whole.  Use of  so-cal led  “barkers”  or  “p i tchmen”  is  st r ic t ly
prohib i ted.
E.  Promot ions and Sales :  A l l  demonstrat ions or  other  promot ional  act iv i t ies  must  be  conf ined to
the l imi ts  of  the  exhib i t  space.  No sales  act iv i ty ,  demonstrat ions ,  sampl ing ,  g iveaways ,
sol ic i tat ion ,  e tc .  wi l l  be  permit ted in  the  a is les.

VI.  ARRANGEMENT AND CARE OF EXHIBITS
A.  Booth  Construct ion and Arrangement :  The Associat ion wi l l  prov ide and ar range for  construct ion
of  necessary  draped back-  grounds of  uni form sty le .  Drapery  is  f lameproof  fabr ic .  Unf in ished or
unsight ly  ends of  exhib i ts  must  be  draped by  the  serv ice  contractor  at  the  expense of  the  exhib i tor .
The Associat ion does not  a l low for  “end caps , ”  peninsulas  or  is lands under  400 square  feet .
B.  Booth  Conf igurat ion and Restr ict ions:  A l l  exhib i ts  must  be  conf ined to  the  l imi ts  of  the i r
respect ive  booths as  indicated on the  f loor  p lan.  Back wal l  of  the  booth  is  8  feet  h igh ;  s ide  d iv iders
are  3  feet  h igh.  No specia l  s igns ,  booth  construct ion ,  apparatus ,  equipment ,  l ight ing f ix tures ,  e tc . ,
wi l l  be  permit ted to  extend above 8  feet  wi th  the  except ion of  is land or  per imeter  spaces where
height  l imi tat ion is  16 feet  un less otherwise noted due to  center  rest r ic t ions ;  however ,  cubic
content  of  these booths must  be  approved in  advance by  Exhib i t ion  Management.  Mater ia ls  up to  8
feet  in  he ight  may be p laced wi th in  5  feet  f rom the back wal l .  Exhib i t  mater ia l  must  not  be  set  up
so as  to  interfere  wi th  the  v iew into  adjo in ing booths.  A l l  mater ia ls  must  conform to  local  bu i ld ing ,
e lect r ica l  and f i re  department  codes and regulat ions.
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Care of  Exhib i t  Space:  The exhib i tor  must ,  a t  i ts  expense ,  mainta in  and keep in  good order  the
exhib i t  space contracted.  The exhib i tor  shal l  mainta in  and conduct  the  exhib i t  in  a  neat ,  c lean ,
order ly  and safe  manner ,  and shal l  not  do or  a l low anyth ing to  be  done in ,  on  or  about  the
exhib i tor ’s  space that  might  adversely  ref lect  on the  Associat ion.  The exhib i tor  shal l  keep an
attendant  in  i ts  d isplay  dur ing the  hours  the  Exhib i t ion  is  open,  and the  exhib i tor  must  surrender
the space occupied by  i t  to  the  Associat ion in  the  same condi t ion  as  i t  was at  the  commencement
of  occupat ion (ord inary  wear  excepted) .

No s ign or  other  ar t ic les  may be aff ixed ,  na i led  or  otherwise at tached to  wal ls ,  doors ,  drapery ,
etc . ,  so  as  to  deface or  destroy  them;  l ikewise ,  no at tachments  may be made to  f loors  by  nai ls ,
screws or  other  dev ices that  might  damage or  mark  them.

1.

Exhib i ts  shal l  be  so insta l led  that  they  wi l l  in  no way pro ject  beyond the  space and not  extend
into  the  a is le .

2.

Exhib i ts  shal l  not  obstruct  the  l ight ,  v iew or  space of  others.  Exhib i tors  shal l  be  responsib le  for
damage to  property .  I f  the  space occupied by  the  exhib i tor  shal l  be  damaged by  the  exhib i tor  or
the  exhib i tor ’s  agents ,  employees ,  patrons or  guests ,  the  exhib i tor ,  on  demand,  shal l  pay  such
sum as shal l  be  necessary  to  restore  the  space to  the  same condi t ion  i t  was in  when f i rst
occupied by  the  exhib i tor .

3 .

 
VII .  HANGING SIGNS

Def in i t ion:  An exhib i t  component  suspended above for  the  purpose of  d isplay ing graphics  or
ident i f icat ion.

1.

Approval :A l l  hanging s ign requests  must  be  submit ted wi th  f loor  p lans or  d iagrams in  wr i t ing  to
the Associat ion.  A l l  hanging s ign requests  must  be  received no later  than July  15 ,  2025.  S igns
not  approved in  advance wi l l  not  be  hung.

2.

VII I .  AUTHORIZED EXHIBITOR REPRESENTATIVES
A.  Badges:  The exhib i t  is  l imi ted to  indiv iduals ,  business f i rms and manufacturers  who have
contracted and paid  for  space assignments.  Each exhib i tor  shal l  furn ish  the  Associat ion wi th  the
names of  i ts  representat ives.  Exhib i tors  may register  the  a l lot ted number  of  compl imentary
at tendees based on the i r  membership  leve l .  The exhib i tor  and i ts  representat ives  are  requi red to
wear  these ident i f icat ion badges throughout  the  Exhib i t ion.  The badges are  not  t ransferable ,  and
the Associat ion reserves the  r ight  to  wi thdraw the use of  the  badge used to  gain  admission to  the
Exhib i t ion  by  any  person other  than the  one for  whom i t  was issued.
B.  Admit tance:  The Associat ion reserves the  r ight  to  refuse to  admit  and e ject  f rom the Exhib i t
Hal l ,  or  f rom any space there- in ,  any  object ionable  or  undesi rable  person or  persons ;  and on the
exerc ise  of  th is  author i ty ,  the  exhib i tor ,  for  i tse l f ,  i ts  employees and to  agents ,  hereby  waives any
r ight  and a l l  c la im for  damages against  the  Associat ion.  No one under  the  age of  16 wi l l  be  a l lowed
in  the  Exhib i t  Hal l .  No except ions wi l l  be  made.

IX.  INSTALLATION AND REMOVAL
A.  Set -up T imes and Hours  (subject  to  change)
Tuesday ,  Ju ly  29 ,  2025 f rom 1:00PM to  4 :00PM and Wednesday ,  Ju ly  30 ,  2025 f rom 7:00AM to
10:30AM
Al l  exhib i ts  must  be  complete ly  insta l led  by :  10:30AM on Wednesday ,  Ju ly  30 ,  2025.

B.  Ant ic ipated Exhib i t  Hours  (subject  to  change)
Wednesday ,  Ju ly  30 ,  2025 f rom 11:30AM to  2 :45PM (Di rectors  Only  f rom 11:30AM-12:30PM)

Al l  exhib i ts  must  remain  intact  on Wednesday ,  Ju ly  31 ,  2025,  unt i l  af ter  the  off ic ia l  c lose of  the
exhib i t  ha l l  and ex i t  of  at tendees.  D ismant l ing  may begin  at  3 :00 pm.
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C.  Removal  Of  Exhib i ts :
Wednesday ,  Ju ly  30 ,  2025 f rom 3:00PM to  5 :00PM
Al l  equipment  &  exhib i t  mater ia ls  must  be  complete ly  removed f rom the show f loor  by :  5 :00PM on
Wednesday ,  Ju ly  30 ,  2025.
Note :  A l l  Carr iers  must  check in  at  the  dock or  serv ice  desk two hours  pr ior  to  FLOOR c los ing t ime.

X.  SOUND AND NOISE PRODUCING DEVICES
A.  Sound Systems:  When the  sound f rom one booth  interferes  consistent ly  wi th  the  proper
conduct ing of  business in  another  booth ,  th is  is  a  v io lat ion.  Each exhib i tor  must  have the
opportuni ty  to  meet  and ta lk  wi th  buyers ,  un impeded by  the  excess noise  f rom another  exhib i tor .
B.  The 80/30 Rule :  Any  sound that  consistent ly  exceeds 80 decibels  measured at  the  edge of  an
exhib i tor ’s  booth  or  is  c lear ly  ident i f iab le  more than 30 feet  f rom the booth  is  considered
object ionable.  I f  sound leve ls  become excessive  or  i f  an  exhib i tor  fa i ls  to  reduce the  sound leve l ,
or  la ter  turns  the  volume up ,  the  sound wi l l  again  be moni tored and the  exhib i tor  wi l l  be  g iven a
second warning.  The th i rd  t ime an exhib i t  is  found to  be in  v io lat ion ,  a l l  e lect r ica l  power  to  that
booth  wi l l  be  terminated for  the  remainder  of  the  conference.  The exhib i tor  wi l l  a lso incur  the
expense of  reconnect ing the  e lect r ica l  serv ice  to  the  booth.
C.  Moni tor ing Decibel  Levels :  The Exhib i t  Manager  wi l l  u t i l ize  professional  e lect ronic  moni tor ing
equipment ,  which can object ive ly  moni tor  sound leve ls  at  ind iv idual  booths.  The Exhib i t  Manager
wi l l  adv ise  exhib i tors  to  adjust  the i r  sound systems to  be under  the  predetermined decibel  leve l .
Sound leve ls  on the  exhib i t  f loor  must  not  exceed 80 decibels .
D.  Cooperat ion:  Remember  that  the  use of  sound systems or  publ ic  address equipment  in  exhib i t
booths is  an  except ion to  the  ru le ,  not  a  r ight .  Each exhib i tor  is  asked to  moni tor  the i r  own booth
si te  to  make sure  the  sound leve ls  do not  inf r inge upon the  r ights  of  ne ighbor ing exhib i tors.

XI.  OPERATION OF DISPLAYS
A.  Ais le  and Booth  Blockage:  Exhib i tors  must  cease the  d ist r ibut ion of  samples of  any  k ind
whenever  such act iv i ty  b locks the  a is les  or  in  any  way inh ib i ts  nearby  exhib i tors.  I f  the  exhib i tor
does not  take act ion to  stop such act iv i t ies  that  are  causing a is le  or  booth  b lockage,  show
management  has the  author i ty  to  stop such act iv i ty  immediate ly .
B.  Sale  or  D ist r ibut ion of  Merchandise:  Exhib i tors  may show,  d iscuss ,  expla in  and demonstrate
i tems or  serv ices but  shal l  not  make sales  that  resul t  in  exchange of  merchandise or  money in  the
Exhib i t  Hal l .  Exhib i tors  engaging in  object ionable  methods shal l  be  subject  to  ev ict ion wi thout
refund and the  loss of  a l l  pr ior i ty  points  for  the  current  year .
C.  Product  and L i terature  Dist r ibut ion:  A l l  demonstrat ions or  other  act iv i t ies  must  be  conf ined to
the l imi ts  of  the  exhib i tor ’s  booth  space and are  not  per -  mi t ted in  the  bui ld ing ’s  publ ic  areas.
Dist r ibut ion of  t rade publ icat ions ,  inv i tat ions ,  c i rcu lars ,  business cards ,  s t ickers ,  novel t ies ,  e tc ,
may be made only  wi th in  the  space assigned to  the  exhib i tor  d ist r ibut ing such mater ia ls .  Trade
publ ishers  are  prohib i ted f rom sol ic i t ing  advert is ing dur ing the  show.
D.  Bag Dist r ibut ion:  A l l  bags d ist r ibuted by  exhib i tors  on the  exhib i t  f loor  must  be  no larger  than
15x18x3- in .  inc luding the  handle.

XII .  FOOD PREPARATION AND/OR BEVERAGE SAMPLING
A.  Sampl ing of  Food Products :  A l l  products  prepared and/or  sampled are  subject  to  the  fo l lowing
terms and condi t ions.
1.  Food sampl ing is  permit ted only  by  the  manufactur ing company or  the  d ist r ibutor  of  the  product .
2.  Proper  hand wash fac i l i t ies  must  be  prov ided at  each booth  (sani tary  towelet tes  or  hand
sani t izer  are  acceptable) .  Tongs ,  p last ic  g loves or  other  appropr iate  utensi ls  are  requi red in  the
handl ing of  food products.
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XII I .  STORAGE AND SHIPPING
A.  Storage Behind Booths:  Because of  f i re  regulat ions ,  NO STORAGE wi l l  be  a l lowed behind booths.
I f  any  exhib i tor  has specia l  problems in  th is  area ,  p lease advise  the  off ic ia l  serv ice  contractor
dur ing set -up.
B.  Shipping Inst ruct ions:  Del ivery  receipts ,  waybi l ls  and b i l ls  of  lad ing are  to  show weight ,  number
of  p ieces and c lassi f icat ion.  Shipping inst ruct ions can be found in  the  at tached mater ia ls  or  on the
Genera l  Exposi t ion  websi te .  Quest ions regarding shipping should  be d i rected to  the  off ic ia l  serv ice
contractor  or  the  venue.

XIV.  MISCELLANEOUS
C.  Secur i ty :  Twenty - four -hour  secur i ty  wi l l  be  prov ided by  the  Associat ion throughout  the  ent i re
Exhib i t ,  inc luding set -up and teardown days at  the  entrances to  the  Exhib i t  Hal l  and Fre ight  Doors.
Any theft  is  to  be  reported to  show management  immediate ly  and a  theft  report  must  be  completed.
Exhib i tors  must  prov ide adequate  insurance in  the i r  own insurance pol ic ies  for  theft .  
D.  S igns:  A  two- l ine  standard s ign is  prov ided compl imentary  to  exhib i tors ,  inc luding booth  number
and company name.  Addi t ional  s igns may be ordered through the  Exhib i tor  Serv ice  Manual .

XV.  LIABILITY INSURANCE
I t  is  agreed that  the  exhib i tor  shal l  make no c la im of  any  k ind against  the  Associat ion ,  operator  of
the  CC premises ,  A l ,  PA,  i ts  agents  or  employees ,  or  against  any  of  the  Associat ion ’s  agents  or
employees for  any  loss ,  damage,  theft  or  destruct ion of  goods;  nor  for  any  in jury  that  may occur  to
i tse l f  or  i ts  employees whi le  in  the  Exhib i t  Hal l ;  nor  for  any  damage of  any  nature  or  character
whatsoever ,  and wi thout  l imi t ing  the  foregoing ,  inc luding any  damage to  i ts  business by  reason of
the fa i lure  to  prov ide space for  an  exhib i t  or  removal  of  the  exhib i t ,  or  for  any  act ion of  the
Associat ion or  i ts  par t ic ipants ,  agents  or  employees in  re lat ion to  the  exhib i t  or  exhib i tor ,  and the
exhib i tor  shal l  be  sole ly  responsib le  to  i ts  own agents  and employees and to  a l l  th i rd  persons ,
inc luding inv i tees and the  publ ic ,  for  a l l  c la ims,  l iab i l i t ies ,  act ions ,  costs ,  damages and expenses
ar is ing out  of  or  re lat ing to  the  custody ,  possession ,  operat ion ,  maintenance or  contro l  of  the
leased space or  exhib i t ,  for  negl igence or  otherwise re lat ing thereto ;  and exhib i tor  thereby  agrees
to indemnify  and hold  harmless the  Associat ion and i ts  agents  and employees and the  operator  of
the  premises against  any  and a l l  such c la ims as may be asserted against  i t  or  them.

XVI.  EXHIBITOR INSURANCE 
Exhib i tors  must  carry  Workers ’  Compensat ion ,  comprehensive  genera l  l iab i l i ty ,  inc luding products
and completed operat ions ,  independent  contractors ,  personal  in jury  and b lanket  contractual
l iab i l i ty .  These coverages must  be  ev idenced by  a  Cert i f icate  of  Insurance wi th  a  30-day  not ice  of
cancel lat ion prov is ion to  the  holder ,  which shal l  be  at  the  exhib i t  booth  at  a l l  t imes dur ing show
hours.  I t  is  st rongly  recommended that  exhib i tors  a lso carry  insurance to  cover  loss of  or  damage
to the i r  exhib i ts  or  other  personal  property  whi le  such property  is  located at  or  is  in  t ransi t  to  or
f rom the Exhib i t ion  s i te .

Whi le  the  Exhib i t ion  prov ides secur i ty  guards ,  th is  is  sole ly  as  an accommodat ion to  exhib i tors ,
and the  Associat ion assumes no responsib i l i ty  for  any  loss ,  damage or  in jury  to  any  property  of  the
exhib i tor  or  to  any  of  i ts  off icers ,  agents ,  employees or  contractors ,  whether  at t r ibutable  to
accident ,  f i re ,  thef t  or  any  other  cause whatsoever .  The exhib i tor  expressly  agrees to  save and hold
harmless the  Associat ion ,  i ts  management ,  agents  and employees f rom any and a l l  c la ims,
l iab i l i t ies  and losses for  in jur ies  to  persons ( inc luding death)  or  damage to  property  ar is ing in
connect ion wi th  exhib i tor ’s  use of  the  exhib i t  space.
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XVII .  INDEMNIFICATION BY EXHIBITOR
Neither  the  Associat ion ,  the  management  of  the  Associat ion nor  the  operators  of  the  CC premises ,
Al toona,  PA,  i ts  agents  or  employees shal l  be  he ld  l iab le  for  in jur ies  to  any  persons or  for  damage
to property  owned or  contro l led  by  the  exhib i tor ,  which c la ims for  damages or  in jur ies  may be
inc ident  to ,  ar ise  f rom or  be  in  any  way connected wi th  the  exhib i tor ’s  occupat ion of  d isplay  space ,
or  on account  of  the  neglect  by  exhib i tor  of  any  ru le ,  regulat ions or  inst ruct ion of  the  Associat ion ;
or  any  ru le ,  regulat ion or  inst ruct ion of  the  premises ;  or  on account  of  v io lat ion of  any  law,
ord inance or  governmental  regulat ion of  any  k ind.  The exhib i tor  shal l  indemnify  and hold  the
Associat ion ,  the  management  of  the  Associat ion and the  operators  of  the  premise harmless against
a l l  such c la ims.

XII I .  CONFERENCE POSTPONEMENT AND/OR CANCELLATION
The Associat ion ,  in  i ts  d iscret ion ,  shal l  have the  r ight  to  postpone or  cancel  the  conference and
exhib i t  and shal l  be  l iab le  in  no way to  the  exhib i tor  for  losses resul t ing  f rom such delay  or
cancel lat ion.  The Associat ion wi l l  not  be  l iab le  for  the  fu l f i l lment  of  th is  contract  as  to  the  del ivery
of  exhib i t  space i f  non-del ivery  is  due to  any  of  the  fo l lowing causes:  by  reason of  the  fac i l i ty
being damaged or  destroyed by  f i re ,  act  of  God,  publ ic  enemy,  war  or  insurrect ions ,  s t r ikes ,  the
author i ty  of  the  law,  postponement  or  cancel lat ion of  the  Exhib i t ion ,  or  for  any  cause beyond i ts
contro l .
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